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Awareness Survey on
the General Public

The international society gives more attention to Social
Enterprises in recent years. The public and private
sectors of Taiwan are actively promoting the concept,
and energetically putting it into practice. The survey of
the public’s awareness to Social Enterprise has been
conducted since 2015 every two years, including the 2019
social innovation survey.

To respond the 2015 UN Sustainable Development Goals
(SDGs), and Taiwan’s adoption of the Social Innovation
Action Plan in 2018, The 2019 Social Innovation Survey
delineates the extent of the awareness of the public to
Social Enterprise, and the status of how the related
organizations perform so far.
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Operation Survey on
Social Innovation
Organizations

Organization owner / chief manager

65% Companies 35% NPO:

+ General Information

+ SDGs

+ Management & Operational Status
- Operational Challenges & Needs

Sampling 561 social innovation
Design organizations in Taiwan.

Effective
Sample Size

Social Innovation Awareness Survey

1.Social Enterprises

2107%

comparisons over the years.

o Over 30% of the pubic in Taiwan hears the term
“Social Enterprise” which hit the record high.

o The awareness of the public to Social
Enterprise increases significantly comparing
to two years ago (19.9%).

comparisons over the years

o More than three-quarters of the public

support the social enterprise concept.
Over three-quarters of the people agrees
with the concept of the Social Enterprise
after clarification. But the rate is still less

3.3% as to two years ago which worth for
pondering.

Social Innovation Awareness Survey

[I.Social Innovation 82 2%

The public’s awareness of “social innovation” is
less than 20%.

In Taiwan, the awareness of the term “Social Innova-
tion” is 17.8% which lower than “Social Enterprise”.

The awareness rate of the term from central and
southern Taiwan were higher, and they follow the
issues mainly via TV and the Internet.

65%

Yes

11%

24 %

Don’t Know/ No Opinion

o After explanation, approximately 65% of the public
agrees with the concept of social innovation.

o 65% of the public, mainly young (aged from 20-29) and
highly educated (College or above), from Taiwan, have
heard the term “Social Innovation”, though about 11%

of the public disagrees with the concept.

Social Innovation Awareness Survey

1I1.SDGs -

o Approx 20% of the public have heard of the
Sustainable Development Goals (SDGs) set out by
the United Nations.

The people from southern and northern Taiwan aware
the SDGs most, and the young (aged from 20-29) and
highly educated (College or above) are the main
groups follow the issues.

©

16.3%

QUALITY

EDUCATION DECENT

WORK AND
ECONOMIC NO
GROWTH POVERTY

LIFE
BELOW

(@) SUSTAINABLE G
54 DEVELOPMENT

o “SDG 4 Quality Education”, “SDG 8 Decent Work and
Economic Growth” and “SDG 1 No Poverty” are
recognized as the top three pressing issues need to
be handled by the public in Taiwan.

The majority of social innovation
organizations are companies
and were established for

<1 ] 13%

1620 | 77%
>20 [} 101%

Number of years
of establishment

The majority of social innovation
organizations have a capital of

<50 - 29.6%
50-100 - 276%

100-500 . 10.1%
500-1000 I 57%
>1000 [ 8.7%

None - 11.1%

Capital size (in NTD)

Social Innovation Organization

Operation Survey

The majority of social innovation

organizations have a capital of

1-5 52.9%
6-10 - 21.2%
1120 J 94%

21-50 . 8.4%

>s1 ] 7.8%

None | 0.3%

Number of employees

The main business of social
organizations is

Retail

Retail

50.5%

Edu. 35.0%

KR 21.9%

Social
Care

Com-
munity
Building

Top 5 Business

Social Innovation Organization Operation Survey

11.SDGs

66.8%

57% 43%

Have Never
Heard of Heard of

Over half of the ° The concept of “SDGs” is

social innovation much more prevailing

organizations have among companies than

heard of SDGs. Non-Profit Organization
(NPO).

36.0%
33.1%

30.8% 30.8%

DEGENT
WORK AND
ECONOMIC
GROWTH

QUALITY
EDUCATION GOOD
HEALTH AND
WELL-BEING

RESPONSIBLE
GONSUMPTION

AND
PRODUCTION
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o Focused Goal : SDG4 Quality Education

“SDG 4 Quality Education”, “SDG 3 Good Health and
Well-Being”, “SDG 8 Decent Work and Economic Growth”
and “SDG 12 Responsible Consumption and Production”

are highly dedicated by companies in Taiwan.

Social Innovation Organization Operation Survey
lll.Management and Operational Status

9NUSA3J JO S921N0S

The main sources of revenue for social innovation
organizations are from the sales of products and
services.

The majority of social innovation organizations have
developed commercialized operational mechanisms.

Product and service sales

11.1%
Government-commissioned o)
projects 1 2 . 1 /O

Government projects/travel 8 80/
expenses/subsidies and bonuses . Y

Private organization funding 51%

Donations 2.U%

26.3% of the social innovation organizations respond-
ed that they are making a profit and 38% responded
that they have maintained breaking even.

26.3% 38.0% 30.3% 5.4%

profit-making

break-even in deficit unclear

Total number: 297

The proportion of organizations making a profit
has risen slightly.

26.3%
+5.1%

Social Innovation Organization Operation Survey

IV.Operational Challenges and Needs
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lack of Marketing networks

22 6%

lack of consumer markets
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